
149

UDC 338.48-6:379.845]:334.722.012.63/.64(497.7-12)
Original scientific paper

MARIJA MAGDINCEVA-SHOPOVA*

NEDA PETROSKA-ANGELOVSKA**

MARIJA TAKOVSKA***

 RURAL TOURISM DEVELOPMENT IN SOUTH-EAST REGION OF 
THE REPUBLIC OF MACEDONIA AND ITS FINANCIAL SUPPORT

Abstract

Tourism is an area that fosters economic development with a major im-
pact on the process of establishing specialized companies in the field of rural 
tourism. Studies show that the demands of modern tourists are aimed at bringing 
them closer to nature, natural beauties and tradition. The development of rural 
tourism is associated with the presents of small and medium-sized enterprises 
and creation of specialized financial programs designed for these enterprises.

For that purpose, theoretical and empirical questions will be treated in 
this paper. Within the framework of theoretical approach, an overview of specific 
characteristics of this type of tourism, as an alternative form of tourism develop-
ment as well as supply and demand in this area, will be presented. For the empiri-
cal research, for gathering data, structured questionnaire has been used. It shows 
the situation of SMEs in the field of rural tourism in South –East region from the 
possibilities for financing point of view (realization and success), as well as the 
confirmation of the basic hypothesis that the enterprises and entrepreneurs are 
not sufficiently informed about the possibilities for financing the “rural business 
“generally from banking sources, state resources and European funds.
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Introduction

Globalization and development processes cause changes in each seg-
ment of real life, including changing the needs of tourists. Tourism as an eco-
nomic branch is the area with the greatest potential for growth and employment. 
Tourism is a trip for vacation, entertainment, treatment and sightseeing.4Modern 
development trends impose new and changed needs of tourists. Modern tourists 
are increasingly returning to nature and tradition. The attraction and the need to 
flee from dynamic life and work make it possible for tourists to choose rural areas 
as a place for an ideal holiday. On the other hand, the development of rural tour-
ism is associated with the promotion of opportunities for development of rural 
forms of tourism through improvement of the quality of life in rural areas, infra-
structural improvement, improvement of the work of enterprises and increasing 
of environment protection.

Anylizing the real situation, from the aspect of living standard and finan-
cial situation in rural areas in the South-East region of the Republic of Macedo-
nia, it can be mentioned that rural areas are characterized by lower average per 
capita income, have no developed tourist offer but are rich in natural beauties 
and values.

Enrichment, creating a new tourist offer is a perspective concept of work 
that implies continuous research of the environment, introduction of an innova-
tive concept by exploiting the market opportunities and innovation of entrepre-
neurs and using modern management approach. Small and medium-sized en-
terprises are entities that can offer what tourists need or generate an appropriate 
offer in this sector. By using appropriate financial programs for companies that 
will work in this area, better information and support from the local communities 
will create conditions for development of rural tourism in South-East region of 
the Republic of Macedonia.

1 Mikunkovik Lj., “Sovremen leksikonnastranskizborovi I izrazi”, Nasa kniga, Skopje, 1990 
g. str.602
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1. GEOGRAPHIC DESCRIPTION OF THE SOUTHEAST
REGION

The South-East region extends to the extreme southeastern part of the 
Republic of Macedonia and covers the area of   Strumica - Radovish and Gevgeli-
ja - Valandovo basin, ie it extends along the valley of the river Strumica and the 
lower course of the river Vardar. The geographical location of the region covers 
the above mentioned valleys and masses of the Belasica Mountains in the south, 
Ograzden to the east, Plachkovitsa to the north, Srta in the central part and the 
east side of Kozhuf Mountain. On the south, it borders the Republic of Greece, 
on the east with the Republic of Bulgaria, and to the north and west with the East 
and Vardar region.The region covers an area of   2.835 km2, or 10.9% of the total 
area of   the country.

Within the South-East region are the municipalities: Bogdanci Munici-
pality, Bosilovo Municipality, Valandovo Municipality, Vasilevo Municipality, 
Gevgelija Municipality, Municipality of Dojran, Konche Municipality, Novo 
Selo Municipality, Radovis Municipality and Municipality of Strumica.

Table 1. Data on the total population, area and populated places in municipali-
ties of South-East region of the Republic of Macedonia, situation in year 2013

Municipality Population
(2013)1

Area
(во км2)2

Populated 
places3

Bogdanci 8.329 114,24 4
Bosilovo 14.115 161,99 16
Valandovo 11.883 328,00 29
Vasilevo 12.798 230,42 18
Gevgelija 22.831 479,93 17
Dojran 3.344 129,16 13
Konche 3.596 223,06 14
Novo Selo 10.957 237,79 16
Radovish 28.915 497,50 36
Strumica 50.615 321,53 25
Total 173.472 2.733,62 188

Source: Agency for Real Estate Cadastre of the Republic of Macedonia - AREC GIS
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In Table 1, data on population, area and populated places for municipal-
ities belonging to the South-East region are presented. As we can see, the area 
has 173.416 inhabitants, with an average population density of 63.2 inhabitants 
per km2.

2. PREREQUISITES FOR DEVELOPMENT OF RURAL 
TOURISM AND SMEs

A number of definitions and explanations of what rural tourism represents 
are encountered in the professional literature dealing with this area. Disputed 
definition of the European Union, rural tourism represents an alternative form 
of tourism development that encompasses all activities in the rural area, and not 
only activities in the field of agro-tourism and farm tourism. This type of tourism 
provides original opportunities for local economic development and employees 
in all tourist facilities related to the specific rural area, nature and the utilization 
ofopportunities offered by rural areas. The term rural tourism is accepted by the 
European Union and refers to all tourism activities in the rural areas.

According to Daugstag, rural tourism is defined as “an escape from ur-
ban life”.1 According to the OECD definition, each area locally populated with 
an average density of 150 people per square kilometer represents a rural area or 
environment. At the regional level, the geographical units are grouped into three 
parts: the dominant rural area (15%), to a significant extent rural areas (15-50%), 
and dominantly urbanized areas (15%).

The importance of rural tourism consists in the pronounced interaction 
between agricultural production, the production of traditional products, the pro-
motion of tradition, and traditional gastronomic and tourism services by uti-
lizing existing resources in rural areas. Namely, socio-cultural or naturally ru-
ral-tourist environments represent alternatives to places where tourists live and 
who experience positive impressions from the visit.2

Rural tourism as an alternative form for tourism development has a sig-
nificant impact on the development of tourism. This form of tourism generates 
a huge impact on the local economy and socio-cultural aspects of rural areas on 
the one hand and opportunities for the population living in those areas on the 
other.3 Basic characteristics of rural tourism are connected with clean and peace-
2 Daugstad, K. Negotiating landscape in rural tourism. Ann. Tourism Res. 2008, 35, 402–426.
3 Simonicca  A. Antropologia del turismo, strategie di ricerca e contesti etnografici; La Nuova 
Italia Scientifica: Roma, Italy, 1997; pp. 169–173
4 Nitashree M.( 2012), Rural Tourism Development: An Overview of Tourism in the Tipam 
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ful environment, absence of noise, healthy environment, home-traditional food, 
close communication relations with the hosts ie owners of tourist facilities and 
familiarization with so-called rural things.

The Republic of Macedonia as a mountainous country with many villag-
es, with mild climatic conditions, with rich forests, excellent landscaping values   
of the relief, rich hydrography and traditional gastronomic offer has great poten-
tial for development of rural tourism as a form of alternative tourism. Alternative 
tourism is aimed at smaller accommodation facilities, greater participation of the 
local community, sustainability, a ratio of social and cultural values   and greater 
interaction between hosts and tourists.4 This form of alternative tourism is related 
to the natural, social and social values   and provides a great connection between 
the guests and the hosts ie the companies that offer the so-called. “rural” tourist 
services. Rural tourism is defined as alternative tourism with sustainable goals.5 
The concept of rural tourism continues the process of sustainable development, 
which meets current needs without compromising the needs of future genera-
tions.

3. POSSIBILITIES FOR RURAL TOURISM DEVELOPMENT 
AND ITS FINANCIAL SUPPORT IN SOUTH-EAST 
REGION OF THE REPUBLIC OF MACEDONIA

The South-Еast region has great opportunities and potential for starting 
small business enterprises that will ensure satisfaction of the various needs of 
visitors-tourists as well as of the inhabitants of this region. Small businesses 
need to focus on tourism, because there are real opportunities for growth and de-
velopment using suitable natural tourist facilities. On the other hand, long term 
goal of each enterprise is growth and development, as well as achieving a leading 
position in the area and sector and consumer satisfaction. Tourism is a sector 
that fosters economic development and plays a major role in creating the labor 
market and establishment of enterprises in same sector, especially enterprises 
specializing in certain services. Tourism can considered as a trip for vacation, 
entertainment, treatment and sightseeing.

Phakey Village of Naharkatia in Dibrugarh District, Assam (India), International Journal of 
Scientific and Research Publications, Volume 2, Issue 12
5 Wearing, S., Neil, J., „Ecotourism: Impacts, potentials and possibilities?“, Elsevier, 2009
6 Brundtland Commission. (1987)World Commission on Environment and Development Sus-
tainability; Oxford University Press: Oxford, UK p 110
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The majority of modern tourism movements include certain activities. 
The connection between rural tourism and small enterprises arises from the 
existence of  need which is the basis for connecting these two segments. Pro-
motion of the development of rural tourism through small and medium-sized 
enterprises is perceived through the factors that initiate the development of 
tourism, and economic benefits that arise as output values   from tourism devel-
opment. In tourism, small and medium-sized enterprises are a key factor for the 
growth of the tourism industry globally.6

Small enterprises can employ a lot of people and comparing the amount 
of money invested in small businesses, the cost per job is far lower than in big 
business. Small businesses work with people, while big businesses work with 
“systems”.7 Possession and management of a small business from a psycholog-
ical point of view can impact very positively and rewardingly when the owner 
is responsible for his own successes and has the freedom to make decisions and 
implement them himself. Independence and flexibility in the workplace helps 
small businesses to be the drivers of tourism development.

In order to perceive the information and possibilities for financing en-
terprises in the field of rural tourism and encourage the development of oth-
er alternative forms of tourism, a survey was conducted, during the period 
1.1.2017 till 31.3.2017. We used a questionnaire, that consists of 10 questions. 
The survey was conducted in 75 entities - small and medium enterprises that 
perform a certain business activity in the South-east region ogMacedonia. Of 
the surveyed 75 enterprises, 58 surveyed entities, solely owners of enterprises, 
showed interest and answered the questions from the questionnaire.Table 2 
gives an overview of the survey questionnaire and the observations of obtained 
answers.

7 Burkart, A.J. and Medlik, S., Tourism. Past, Present and Future. London: Heinemann, 1974 
p221.
8 Бојаџиоски Д., Блажеска О., Економика на претпријатие, Економски факултет, Скопје 
2009, стр. 121

No Questions Positive 
answer

Negative 
answer

1. Are you informed about the needs of
modern tourists?

45 13

2. Do you want to be a rural entrepreneur? 37 21

3. What are the limiting factors for business startup,
finances or lack of information?

48-I 10-II

4. Are you informed about investment opportunities? 11 47

5. Are you planning to invest in the field of rural tourism? 46 12
6. Do you need support from the state for development 

of rural tourism?
50 8

7. Do you think that local community invests sufficiently
in programs to encourage and promote rural tourism?

10 48

8. Are you informed about the state possibilities of 
financing
the enterprises in the field of rural tourism by the state?

15 43

9. Are you informed about the opportunities for 
financing rural enterprises by the banking institutions 
and European funding funds ?

10 48

10. Have you already used funds from the 
European funds?

3 55
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Table 2. Survey questionnaire and obtained data from enterprises dealing with 
rural tourism in the South-East region of the Republic of Macedonia

Source: Conducted questionnaire

The graphical representation of answers received is shown in Table 3

Table 3. Graphical representation of answers received in conducted qustion-
narie

No Questions Positive 
answer

Negative 
answer

1. Are you informed about the needs of
modern tourists?

45 13

2. Do you want to be a rural entrepreneur? 37 21

3. What are the limiting factors for business startup,
finances or lack of information?

48-I 10-II

4. Are you informed about investment opportunities? 11 47

5. Are you planning to invest in the field of rural tourism? 46 12
6. Do you need support from the state for development 

of rural tourism?
50 8

7. Do you think that local community invests sufficiently
in programs to encourage and promote rural tourism?

10 48

8. Are you informed about the state possibilities of 
financing
the enterprises in the field of rural tourism by the state?

15 43

9. Are you informed about the opportunities for 
financing rural enterprises by the banking institutions 
and European funding funds ?

10 48

10. Have you already used funds from the 
European funds?

3 55
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Source: Obtained results from conducted questionnaire

According to the received answers, it is concluded that, the majority of 
the enterprises around 71% answered positively, ie they are trying to be and are 
informed about the needs of the tourists, and only 28,9 % of observed enterpris-
es are not informed about the needs of modern tourists.Most of the companies 
involved in the survey, or exactly 64% responded that they want to work in this 
area, and 36% consider that there are no suitable conditions for work and devel-
opment in this area.

Also, enterprises from the South-East region of the Republic of Macedonia, 
that are dealing with rural tourism activities or 83% of them stated that financial 
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support is a major limiting factor for investment in the field of rural tourism and 
the remaining 17% owners of enterprises, consider that the lack of information 
represents a limiting factor for starting entrepreneurial activity in the field of rural 
tourism.

Only 19% of the survey enterprises are informed about the investment 
possibilities and the majority of 81% owners are not informed about possible 
ways of investing in this area. Opposite of that, most of the enterprises are plan-
ning to invest in rural tourism and only 26% are not able to invest, due to different 
reasons. Also, most of the enterprises, 86% generally need state support for rural 
tourism development and 83% are disappointed from that point of view,

What refers to the question related to information about possibilities for 
state financing of rural tourism enterprises, 73% of them stated that are not in-
formed about that possibilities and only 26% are really good informed about 
possibilities for state financing in this area. Closely  related, is next and the last 
question about European funds for rural tourism, for which the majority of the 
respondents answered that they were not informed about the European funds 
possibilities for financing in this area, ie 83% of observed enterprises, and only 
17% of them  responded that they have information on possibilities of financing 
by the banking institutions and European funding funds, as well as  the majority 
of 95% haven’t already used financial support from European funds and only 5% 
of them have positive experience regarding this question. 

Conclusion

Natural beauties, a pure natural environment rich in lakes, mountains, 
waterfalls, thermal waters, specific villages, a variety of traditional food and 
hospitality, are prerequisites for the creation of an original tourist offer. In order 
to attract more tourists through which the development of rural tourism in this re-
gion will be encouraged, there is a need for an organized approach in creating the 
offer and utilizing the opportunities for development of rural entrepreneurship.

Through the findings in the research conducted, for the purpose of this 
paper, as well as on the basis of theoretical review, it can be concluded that the 
South-East region of the Republic of Macedonia has great opportunities and po-
tential for development of rural tourism by encouraging the work of small and 
medium-sized enterprises. The size of enterprises does not limit them from the 
aspect of application of innovation and entrepreneurial initiative.8Also, obtained 

9 Drucker P., ” Управување во новото општество “, Адижес, Нови Сад, 2005, стр.82
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results of conducted research confirm the established hypothesis that entrepre-
neurs are not informed about the possible ways to finance the business in the field 
of rural tourism and almost do not use the foreign sources of business financing. 
The lack of information about the opportunities for development and financing 
of the business through the European financial funds and banking institutions 
in the Republic of Macedonia is a major limiting factor. In the same direction, 
entrepreneurs expect greater support from state institutions and local commu-
nities, as indicated by the results obtained. Companies in this sector constantly 
face new challenges that are imposed by the new working conditions, but with 
the representation of the traditional way of work that is characteristic of rural 
tourism.
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